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Presentation and Discussion

ÅStation Area Planning - Catherine Cox Blair 

and Jeff Kingsbury

ÅTOD Finance Tools - Dena Belzer

ÅFacilitated Discussion - Marilee Utter



Key Concepts and Definitions

Station Area Planning Process

1. Define the Station Area

2. Identify the appropriate Place Type

3. Create vision with Development 

Guidelines and Planning Typologies

4. Execute strategies to create Station 

Area Plan



Key Concepts and Definitions

What defines a Station Area?

ÅThe Station Area 

generally refers to the 

½ mile radius around 

the station.

San Leandro BART Station

½ mile radius

+/ - 500 acres



Key Concepts and Definitions 

What is a Place Type?

ÅUsed to define a station area

ÅCan help to guide planning for 

particular stations

ÅExplains diversity of TOD

ÅMix of land use/intensity qualities 

and transit service qualities

ÅDocuments what exists



Key Concepts and Definitions 

Place Types 

ÅRegional Center

ÅUrban Center

ÅSuburban Center

ÅTransit Town Center

ÅUrban Neighborhood

ÅTransit Neighborhood

ÅSpecial Use/Employment District

ÅMixed-Use Corridor

Pearl Station -Denver, CO



How to Identify a TOD Place Type? 

ÅWhat are the characteristics of the station area?

ÅWhat is the transit mode?

ÅWhat is the peak frequency of transit?

ÅWhat is the land use mix and density?

ÅWhat are the retail characteristics?  

ÅWhat are the major planning and development 

challenges?



Typology of Place Types



Suburban Center
Prairie Crossing



Suburban Center
Prairie Crossing

ÅSuburban Chicago

Å678-acre transit-centered 
development

Å359 homes

Å73 acres of commercial

ÅCommuter rail to OôHare and 
Downtown Chicago

Å46% of residents commute 
daily; 27% commute at least 
1x/week

ÅStation Square

ïSeparated from transit by 
major arterial

ï7 acre site

ï36 condominiums

ï14,000 sq. ft. of commercial

ï61,000 sq. ft. of future 
retail/office potential 



Neighborhood Center
Gresham Station

http://www.cnu.org/node/1429


Neighborhood Center
Gresham Station

ÅGresham, OR

ÅLight Rail Transit

Å51 acres total

Å1,500 residential units

Å439,000 sq. ft. commercial

Å2-6 story buildings

ÅThe Crossings

ïAdjacent to light rail line

ï2 acre site

ï81 residential units

ï20,000 sq. ft. of ground floor 

retail 



Development Guidelines for TOD 

Place Types
ÅHousing Mix ðNew development (Single family, 

mid-rise, townhouse etc.)

ÅStation Area Total UnitsðThe number of units 

targeted in the station area

ÅNet Project Density ðNew housing added

ÅStation Area Job Total Jobs ðPotential of new jobs 

in the station area

ÅMinimum FAR ðFloor-Area-Ratio ðDetermine the 

appropriate mix of building types



7 Strategies to Successful 

Station Area Planning

1. Generate meaningful community involvement

2. Maximize ridership with TOD

3. Design streets for all users

4. Create opportunities for affordable and accessible 

living

5. Make great public places

6. Manage parking effectively

7. Maximize neighborhood and station connectivity



Strategy 1: Generate Meaningful 

Community Involvement

ÅEngage the public early 

in the planning and 

decision-making 

process

ÅPlan the station and 

community together

ÅIdentifies needs and 

opportunities

ÅSets the long-term 

vision and 

implementation steps



Strategy 2: Maximize Ridership With TOD

ÅCreate mix of 

residential and non-

residential activities to 

meet market needs

ÅAnalyze the impact of 

zoning requirements 

on potential densities

ÅUse transit to support 

community activities 

and vision



Strategy 3: Design Streets For All Users

ÅDesign street patterns 

to support walking and 

biking

ÅStation area should be 

fully accessible to all 

users

ÅDesign station and 

station areas for safety



Strategy 4: Create Opportunities for 

Affordable and Accessible Living

ÅCapture the value of 

transit to create 

funding mechanisms

ÅTarget affordable 

housing resources to 

station areas

ÅOpportunity to link a 

range of incomes and 

household types with 

other amenities



Strategy 5: Make Great Public Spaces

ÅIncorporate parks and 

open space

ÅInvolve the community 

in the programming

ÅMake station focal 

place for the 

community

ÅReflect local character


